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A study first reported in 2000 examined the language use of young Egyptian professionals. For the 
reasons stated above, the dominant language use online was English, but a previously little used writ­
ten form of Romanized Egyptian Arabic also was used for expressing personal thoughts and feelings. 
This group used Romanized Egyptian Arabic as a reinforcement of their local identity (Warschauer, 
El Said, & Zohry, 2002). Today, though, with the development of Unicode, the computing industry 
standard for the consistent encoding, representation, and handling of text, most of the world’s writing 
systems can be displayed reliably.

Perhaps the answer to the questions above is that both are true: At least in the immediate future, 
English may continue to be the dominant language on the Internet, but at the same time technology is 
supporting the use of native languages worldwide. Additionally, translation technology will make it 
possible for everyone to use any preferred language and be understood by anyone. Google Translate 
provides text translations for 57 languages, including Chinese characters. Translations also are built 
into the Chrome web browser.

Design Elements. As you have seen in the model of communication presented earlier, communica­
tion symbols can be verbal and nonverbal. While translation technology may deal to some extent with 
the verbal symbols, there remain the nonverbal. Research has demonstrated that culture is reflected 
in the nonverbal aspects of the Internet. Singh, Zhao, and Hu (2003) assert that “the web is not a 
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